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	TRADEMARK USAGE GUIDELINES

	 

	

	When producing advertising materials, brochures, posters, premium items, signage, presentations, stationary, trade show graphics, or any other form of visual communications, all employees and contractors must use these Guidelines as a checklist to ensure a consistent corporate image.

	 

	Always use the official version.

	It is important that the CSX marks always be used in their correct form. The marks should never be altered in color, shape, style, or proportion, or manually typeset. Nor should it appear in any other than the approved colors shown in this guide. The marks should be used in their entirety, without alteration. The simplest way to ensure you are using a CSX mark in its correct form is to always use the official artwork found on the CSX intranet or contact the Corporate Communications Department.

	 

	Color and black-and-white usage.

	When using the CSX Transportation or Corporation marks in a color application, they can be accurately reproduced as a spot color or as a four-color version. In spot-color situations, use PANTONE ® (PMS) 541. Four-color reproductions should be represented in the following mix: Cyan-100, Magenta-51, Yellow-0, and Black (K)-31. For electronic representation such as web applications, the color should be set up in RGB -- the way colors are seen on a monitor. RGB reproduction should be represented in the following mix: R-0, G-75, B-132.

	 

	In single color situations, always print the mark using sold black.

	 

	Using the mark on a dark background.

	When producing communications materials with dark-colored backgrounds, always chose the white or "reversed" artwork.

	 

	Minimum size.

	For the CSX marks to be recognized, they must be readable. Therefore, the mark should be reduced no smaller than 6 picas, or one inch in width.

	 

	Area of isolation.

	Maintaining an "area of isolation" around a mark will help to avoid any confusion that may result when other marks, logos or product names are included in communications and keeps the CSX mark from getting "lost." No graphic items or text should intrude into the area of isolation, which may be defined as an empty zone around the mark the size of the mark itself in all directions.


The use of all CSX Trademarks must have prior approval and be licensed for use.


